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A few years ago, a Texas A&M University-Texarkana marketing class performed a 

study to identify the buying habits of people living in the Texarkana area.  Students 

collected about 1,500 surveys from shoppers.  These surveys were imported into a 

database and queries were developed to produce a series of reports that represented 

various buying habits of people living in the Texarkana area.  

If a group of investors desired to place a toy store in the Texarkana area, they might 

have been interested in the study’s findings.  The investors would not be interested in 

any single survey’s responses; rather, they would prefer to read the reports to isolate 

buying habits and best-fit locations for placing a toy store.  This scenario reveals the 

relationship between data, information, knowledge, and wisdom.  The completed 

surveys are data.  The reports are information.  By studying the reports, a person may 

develop knowledge of the buying habits in the Texarkana area.  Wisdom is the 

application of knowledge (not limited to this survey) in making a decision concerning the 

placement of a store.  Note that paper can hold data and information, but knowledge 

and wisdom only reside between the ears.  There are several attributes of good 

information.   

 Information must be relevant to the decision-making process.  Consideration of 

unrelated information wastes resources.  

 The value of information decays with time.  A dated report of buying habits would 

have no value to current investors.  Good Information must be current.   

 Information needs to be free of errors. Inaccurate information is detrimental to the 

decision-making process of an organization. 

 Information needs to be complete.  Partial information can mislead the decision-

making process. 

 Information is worthless unless it is in an understandable format.  The concepts 

of content-rich displays and consistency are important attributes.  Graphs and 

charts provide quick and content-rich information.   

 Often overlooked, information costs money.  To qualify as good information, the 

result must produce value that exceeds the cost and effort expended. 

 All good information contains an element of surprise.  If the information does not 

provide something that was unknown, the effort was unnecessary and wasteful. 

 The primary need for good information is to reduce the risk in decision-making.  

Note that risk is the probability of facing an unfavorable condition. 

So, what has all this to do with education?  The student’s education process involves an 

effort to process data, extract meaningful information, develop knowledge, and learn to 



apply wisdom to address complex problems.  Successful students improve their self-

discipline, polish writing and speaking communications, and explore Web-based 

research skills.  Business majors should be better prepared to analyze situations, utilize 

information, and make better-informed, lower-risk decisions for organizations.   

We live in an information-based society.  Thirty years ago, small businesses could 

operate successfully without an information system, but today, businesses require an 

efficient utilization of information to remain competitive.  An education can prepare 

individuals to present themselves to an organization as people that can efficiently utilize 

information to gain knowledge and apply wisdom in risk-based decisions to the 

betterment of an organization.  Education reduces your risk.  

 

 

 

 

 

 

 


