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Public Service Announcements Report
The State of Texas Special Education Recruitment and Retention Grant
Introduction

Since 2005, Texas A&M University-Texarkana has received funding from the Texas Education Agency for The State of Texas Special Education Recruitment and Retention Grant to (1) increase the number of teachers entering special education certification programs; (2) increase the retention rates of special education teachers who enter the teaching profession; and (3) define the most effective recruitment and retention strategies for Texas special education teachers. 

Each year, the project uses public service announcements (PSAs) to point people to the project website, www.BeASpecialEducator.com, where there is information about special education teacher certification and links to the participating universities’ websites.  From June 20 through July 31, 2008, these PSAs were shown in theaters before movies and on screens in theater lobbies throughout Texas and surrounding areas.
The West Texas Office of Evaluation and Research (WTER) at West Texas A&M University provided external evaluation services for the project.  In order to collect information about the impact of these PSAs, WTER worked with project management to create a survey which was placed on the project website.  The survey provided an opportunity for visitors to the website to indicate why they came to the website.  In addition, WTER reviewed statistics provided by Google about website visits.  This report is based on information from Google statistics and from the project website survey.
Google Statistics
A review of statistics provided by Google reveals that between September 1, 2007, and August 14, 2008, a total of 1,180 visits were made by 699 people to the project website.  Two time periods during this September 2007 to August 2008 report are of special interest.  

The pre-service teacher survey was accessed through a link on the project website.  The survey opened on October 22, 2007 and closed on November 12, 2007.  During this time period which represents 6% of the total time from September 1 through August 14, 273 visits to the project website were made by 220 unique visitors.  This represents 23% of the visits made to the website between September 1 and August 14.  When considering unique visitors to the website, 31% of the unique visitors since September 1 came to the website while this survey was active.  
The other key time period to examine was after the PSAs were shown in the theaters.  The PSAs began on June 20, 2008.  From June 20 through August 14 which represents 16% of the total time from September 1 through August 14, a total of 134 visits to the project website were made by 96 unique visitors.  When compared to the data from September 1 through August 14, the visits since June 20 represent 11% of the total visits by 14% of the unique visitors.  
Table 1 compares the average visits per day and the average unique visitors per day for four time periods:  September 1 through August 14; October 22 through November 12; June 20 through August 14; and September 1 through June 19 adjusted to take out data from October 22 through November 12.
	Table 1.  Visit and Visitor Rates for Various Time Periods

	Time Periods
	Visits Per Day
	Unique Visitors Per Day

	Sept. 1, 2007 – August 14, 2008
	  3.4
	  2.0

	Oct. 22, 2007 – Nov. 12, 2007
	12.4
	10.0

	June 20, 2008 – August 14, 2008
	  2.4
	  1.7

	Adjusted*

Sept. 1, 2007 – June 19, 2008 
	  2.9
	  1.4


*adjusted to take out Oct. 22, 2007 – Nov. 12, 2007
Website Survey
The PSAs were shown in movie theater lobbies and on the screen before the movies began from June 20 through July 31.  A total of 64 responses to the survey on the project website occurred between June 22 and August 14.  The following information was collected from those 64 survey respondents.

· 27 saw the PSA before viewing a movie at a theater.

· 28 saw the PSA in the lobby of a movie theater.  

·   9 learned about the project website from a poster.

· 13 indicated they found the project website from a link on another site.

·   3 indicated they came to the project website to complete a survey.

Conclusion and Recommendations
The website survey provides evidence that some people have come to the project website after seeing the PSAs.  Data as to visits do not indicate an increase in the number of visits to the website during the time after the PSAs were shown, but data do indicate a slight increase in the number of unique visitors per day.  Additional data are needed in order to make recommendations about the impact of the PSA in attracting individuals to the website. 

However, looking at the effectiveness of the PSAs in attracting individuals to the website is not the key issue.  Since the project goals related to increasing the number of special education certified teachers produced and retained, it is important to know what impact coming to the website has on these goals.  Additional evaluation should be conducted about the effectiveness of the website in helping to meet the project goals.  
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